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c. What are the various benefits ofBffiteting to the custolrry#knerchants and government.
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(iv) KPI.
(10 Marks)

Fourth Semester MBA Degree Exami November 2020
Digital and Social M eting

Max. Marks:100

(03 Marks)

holders? (10 Marks)

(03 Marks)

(07 Marks)

(10 Marks)

Explain three pillars o$r.ffhi$nstrip management.

What are steps to guidfficial media strategy?

How to guide recp,vedhg from an online brand attack in social media? Explain.
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b. Explain the seven steps of E-markeffirlan. s, ' (07 Marks)

%":"':"
a. What do you mean by iry"g-af'eheat maps? ,*k (03 Marks)

b. Knowledge is the m%ffirtant to organizatio4ffihin knowledge management matrix.

* *hY (07Marks)

c. What are the diffiei"ehce between cookie-based tiacking and server-based tracking and also
di!- l,- -

write a note oniftt*versal analytics. flffi' (10 Marks)

3 a. What i:&E@,"ivhy is it important? "., -'

b. Briefl$-effiain the steps involvq!*iptontent creation. *.#6,
c. ExpffiS key areas to enhancehS of a website. ,,"by

,, ** ffiffi **h
4 a. What is NAPKIN plan?. " 
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fu-h'. rb. How crowdsoursing igkenf in enhanced p-r.o&4xsdevelopment. * @"

c. Write a note on: _ # d,S; 
*4 

.*;..
(i) Datamining "* (ii) Dataanflyqics " (iii) SbieiCrimt-*d, *ru*- "'-r"# w' \*5 a. Contentis kffig for E marketirffinlfiaign discuss..f $

b. Discr*ffiBdifference betwffidditional mediaffins social media.
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Urban Tree Infrastructure, well known for develgqhg.tvorld class home in Chennai, Urban

Tree collaborated with echoVME in order todiffiq&se sales, create brand awareness and

grow the online community. Also Chennai hffialiy renowned builders and standing apart

from the competitors was a tough job. HBrrcepquired an approachffi is mainly Chennai'\ "*-centric. ffiry @ry
echoVME started with dedicated #'lqg on urbantreehomesucorB focusing on the current

affairs of the real estate induffij:erty events and happqilibgs and home improvement

solutions. To create brand awdru:h$, ttre agency organizqd- i$fluencer marketing campaigns

such as a Bloggers meetupffiry run regular contests (Kolam contest, Golv contest) to

increase brand engagement. W J3, 
*

a. Suggest Urban free tfrqpfffir possible ways to t,4mla, sales / lead generation online'
..- * li-. (05 Marks)

b. Discuss the me$i&g'.S the organization can
stiffcompetition.

(05 Marks)

c. Suggest the apfrffie strategy to overc*ofiflthe stiffcompetition. (05 Marks)

d. In what wag-tlie Lompetitions and meetfupkhn help the organization? Explain. (0s Marks)d. In what wa"g,tliE tompetitions and meetkp$ian help the organizatlon'/ lrxplam. (05 Marks)
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